Subject Year Curriculum Overview
	
	Autumn 
	Spring 
	Summer

	
	Learning Cycle 1
	Learning Cycle 2
	Learning Cycle  3
	Learning Cycle 4
	Learning Cycle 5
	Learning Cycle 6
	Learning Cycle 7

	Topic 

	TV Drama/ Advertising
	TV Drama/
Movie industry
	TV Drama/ 
Music Video
	Magazine/Video Games
	Magazine/Radio
	NEA
	NEA

	Critical Prior Knowledge 
	Identify a range of media texts and audiences
	Procedures and language for analysis
	Procedures for analysis. How representations are constructed
	Media products are distributed for consumption by an audience
	Industry and economic contexts shape media products
	Knowledge of LIAR framework to apply to a production brief
	Simple procedures for producing media texts using IT

	Overall Intent
(Big ideas and key concepts)

	Media language is used to construct meaning and representations of people, places and issues

	Media organisations are influenced by industry and economic contexts. Media products are regulated
	Representations in media texts are linked to social, cultural and historical context. Media texts communicate messages, ideologies and viewpoints
	Media audiences are categorised and targeted by media producers. Media audiences are active in their consumption of contemporary media
	Media products adapt to meet audience needs with tech changes affecting they ways in which media is distributed and consumed
	Respond to a brief to research and plan a cross-media production.
	Respond to a brief to produce a cross-media production.

	Essential
Knowledge milestones 
(What students must master)
Key theory to master


	
-Terminology for analysis of still and moving image texts
-Conventions of media products and genres
-Roland Barthes – Semiotics
-Steve Neale – Genre Theory
-Tzvetan Todorov – Narratology
-Paul Gilroy – Post-colonial theory

	-How media conglomerates use vertical and horizontal integration
-Regulatory body for film and TV
-Digital convergence and distribution
-David Hesmondhalgh – Cultural Industries
-Livingstone and Lunt – Regulation

	-Identify and explore how representations are constructed and informed by context
-Ideologies and viewpoints are a reflection of context and the intentions of the producer
-bell hooks - Intersectionality
-Stuart Hall – Representation
-Liesbet van Zoonen – feminist theory

	-Audiences are active consumers of media – the relationship between consumer and producer is less clear
-The factors affecting audience response
-Henry Jenkins – Fandom
-Clay Shirkey – End of Audience
	-The production, distribution and consumption of magazines and radio has evolved
-Curran and Seaton – Ownership Effects

	-Procedures for research
-Procedures for effective planning
-Stuart Hall – Reception Theory
	-Competent use of industry standard software to produce media texts
-Ensuring production decisions meet requirements of a brief

	Cultural Capital



	A diverse range of media texts studied including a historical advert and award winning foreign TV drama
	High quality contemporary independent UK film studied in comparison to mainstream Hollywood
	Study of music video representing other cultures and identities.
	Study of an historical, long-running magazine. Study of “A-list” video game franchise
	Study of a contemporary adaptation of a long-running BBC radio show.
	Responding to a brief following “real-world” production process
	Access to a range of industry standard production resources and software

	Assessment Point

	-Topic quiz
-Exam response comp 1 and 2
	-Topic quiz
-Exam response comp 1 and 2
	-Topic quiz
-Exam response comp 1 and 2
	-Topic quiz
-Exam response comp 1 and 2
	-Topic quiz
-Exam response comp 1 and 2
	Statement of aims
	NEA production

	ECC Student Characteristics


	-Different cultures, equality & diversity
-Behaviours for learning
	-Aspiration and careers

	-Different cultures, equality & diversity
-Resilience
	[bookmark: _GoBack]-Aspiration and
careers
	-Aspiration and careers
	-Behaviours for learning
-Aspiration and careers
-Resilience
	-Behaviours for learning
-Aspiration and careers
-Resilience


	Connection to future learning
(When is this developed / revisited)?


	-Textual analysis of set and unseen texts
	-Industry issues developed in cycle 5 – Radio and Magazines.
	-Study of ideologies and rep of other cultures developed further in cycle 4 and 5
	-Relationship between audience and producer explored further in yr 2 – online media
	-Media products adapting over time further explored in online media and newspapers yr 13
	-Concept of “cross-media” developed in online media yr 13
	-Competency in production practices can be used to enhance learning/retrieval activities in yr 13



